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OUR VISION
Our goal is to radically challenge the global 

leadership conversation by placing a spotlight 

on leaders around the world who are using 

the power of kindness to make a massive 

impact in business and to empower change. 

Kindness makes business sense; it impacts 

outcomes, whether it be productivity, 

engagement or customer service. People 

do not forget acts of kindness. Kind leaders 

change lives, transform organisations and 

foster true collaboration. Kind leaders inspire 

creativity and productivity, share meaningful 

connections, and give their time so that 

others can give their best. By empowering 

others to succeed, kind leaders create an 

environment for the organisation as a whole 

to succeed. We need to recognise the 

contribution of these leaders to business, the 

economy and society. 

The business world is quick to praise 

leaders of profitable and productive 

workplaces. But these celebrations often 

overlook the role played by kindness. Our 

campaign places kindness firmly at the centre 

of any leadership debate and encourages 

us all, no matter our role or background to 

#leadwithkindness. 

WHY IT IS IMPORTANT
In a period of uncertainty and rapid change, 

leaders come under pressure to be strong 

and to do ‘what is needed’. Today’s political 

and business climate is such a time and in 

response, we are seeing a resurgence of 

debate over what delivers effective leadership 

in a fragile environment. Kindness is a 

concept in the fray of this battle. Kindness 

builds trust, confidence and loyalty. But it can 

also be seen as soft; a ‘nice-to-have’ but not 

essential. We need to change this dialogue. 

During this current crisis the importance 

of strong leadership to provide stability 

and assurance is more critical than it has 

ever been. The list shines a spotlight on the 

incredible value that kindness can add to their 

leadership toolkit. 



ASIA PACIFIC GLOBAL

RESEARCH 
In both 2019 and 2020 we collaborated with 

Saïd Business School, University of Oxford and 

Hall & Partners, to carry out research to explore 

the power of kindness in leaders. A combined, 

quantitative and qualitative study was carried out.

 

What makes a 
leader kind? What does 
kindness in leadership look 
like in the workplace?

Insights were shared through two insightful and through-provoking booklets, click the graphics 

below to view.

KINDNESS & 
LEADERSHIP 
LEADING LIGHTS 

We launched our campaign 

in the UK in 2018. In 2020 

we announced our inaugural 

Southeast Asia list. In 2021 we 

will announce our inaugural 

Asia Pacfic listing.

https://www.kindnessrules.co.uk/insights/kindness-in-a-crisis/
https://www.kindnessrules.co.uk/insights/


HELP TO RECAST THE PERCEPTIONS  
OF ‘STRONG’ LEADERSHIP

As part of the campaign each listee is profiled and each share dialogue  

around the importance of kindness and its impact in business leadership. 

In your experience, how does  
kindness make business sense?

ALISON ROSE,  
CEO, NATWEST 
GROUP
• UK LISTEE 2020

 There’s a lot of 
research showing the 
positive impact of 
kindness on business 
performance but, 
for me, being kind 
is about more than 
the business impact. 
It’s about creating a 
culture people want 
to be part of – where 
kindness underpins 
your decisions, your 
actions and is at the 
very core of what you 
do.  

JURGEN KLOPP, 
TEAM MANAGER, 
LIVERPOOL 
FOOTBALL CLUB
• UK LISTEE 2019

 From a sporting 
perspective, I believe 
leaders need to take 
responsibility for failure 
while sharing success 
with others, something 
that was made very 
real for me when 
Liverpool lost and 
won the Champions 
League finals in 
successive seasons. I 
praise players and try 
to take any criticism 
on my own shoulders. 
Developing authentic 
relationships with my 
players, through the 
good times and bad, 
always pays off in the 
long-term.

CHRIS WEI, 
EXECUTIVE 
CHAIRMAN ASIA 
& FPI GLOBAL 
CHAIRMAN AVIVA 
DIGITAL, AVIVA 
•  SOUTHEAST ASIA 

LISTEE 2020

 Kindness influences 
employee behaviour, 
regardless of whether 
they are customer-
facing or not. 
Practicing intentional 
kindness amongst 
employees creates 
a positive working 
environment that 
drives employee 
engagement and, in 
turn, productivity and 
performance.



CHAIRMAN:
HE VICKI TREADELL, 
BRITISH HIGH 
COMMISSIONER  
TO AUSTRALIA

HUGH ANDREW, 
MANAGING DIRECTOR, 
BLACKROCK REAL 
ASSETS

RUPEN DESAI, GLOBAL 
CHIEF MARKETING 
OFFICER, DOLE 
PACKAGED FOODS

DR SWATI PIRAMAL,  
VICE CHAIRMAN 
PIRAMAL ENTERPRISES

JO TYNDALL,  
NEW ZEALAND  
HIGH COMMISSIONER  
TO SINGAPORE

Recognising the contribution 
of kind leaders to business,  
the economy and society

ASIA PACIFIC LEADING 
LIGHTS
50 Asia Pacific leaders building a new status 

quo, impacting others through kindness. We 

will share their stories and leadership styles, 

and the effect they have on their organisation 

and industries.

OUR CRITERIA
• We are looking for leaders in their fields. 

Those in a position of leadership that can 

directly affect the culture of the company 

and industry within which they work. 

• Candidates must be nominated by another 

and cannot self-nominate. 

• Those nominating will need to write a 

citation about the candidate, that clearly 

demonstrates their leadership impact 

through kindness. 

• We will also require two testimonials  

from people that have been impacted  

by the candidate. 

CAMPAIGN TIMELINE
Submit your nomination 

Nominations open: March 22

Nominations close: May 19

ASSESSMENT & 
SHORTLISTING 
A panel made up of representatives from 

different countries and industry sectors will 

review the entries and agree the final list of 

50 leaders. 

LIST ANNOUNCEMENT 
On October 7, our 50 Asia Pacific leading 

lights will be announced. A social campaign 

will then shine a light on each leaders and 

their leadership style and value on kindness.

#leadwithkindness

JUDGES


