How engaged is the public audience on
specific purpose-related topics?

Specific topics
(Top 15 topics by share of volume)

DE&I-General H

(Diversity, Equity, and Inclusion)
Environmental-General

(Pollution and Nature Loss)

Sustainability Reporting H
(Governance and Business Ethics)

Product Stewardship

(Production & Supply Chains)

Philanthropy

(Community Engagement)
LGBTQ+

(Diversity, Equity, and Inclusion)
GHG Emissions

(Climate Change)

Mental Health
(Health and Wellbeing)

Governing Purpose

(Governance and Business Ethics)

Climate Change-General
(Climate Change)

Work from Home
(Pandemic Response)
Biodiversity
(Pollution and Nature Loss)

Solid Waste

(Pollution and Nature Loss)

Clean/Renewable Energy
(Climate Change)

Training-Education-Skills

(Future of Work)
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Chart data: 12-months aggregate (Aug-20 to Jul-21).
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Source: The Conference Board | Quilt.Al Asia Corporate Purpose Monitor



